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The same quality is notable on Brazilian egg
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THE STRICTEST
CONTROLS
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Dedication, work and an incessant effort for excellence, over

decades of research, high-tech employment and significant Not one single case
investments in production structures. of Avian Influenza

(IA) onrecord in

This is how Brazil's poultry production have reached levels of Brazilian

efficiency that have made them international references.

Brazil has reached an excellent level when it comes to
sanitary status. In poultry production, there is not
one single case of Avian Influenza (IA) on record in
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Quality
made in Brazil
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HALAL

Brazil is worlds largest halal chicken export.
Almost 50% of Brazilian exports are halal product.

Brazil has achieved a deserved position of honor
in Halal chicken production owing to its quality
and professionalism in growing, slaughtering and
processing the birds.

The birds are fed a corn and soy-based diet
free of the impurities listed in Islamic
jurisprudence, they are slaughtered within specific
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weight standards, without
the use of artificial products. Brazilian producers
demonstrate a correct interpretation by producing
foods that fully respect the Halal ritual.

All warranties are guaranteed for the Islamic
consumer. Halal producing certification in
Brazil is conferred by independent certifying
bodies or by the governments of the importing
countries themselves.
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All meat produced and exported
by Brazil is subject to strict quality
and health control processes,
totally inspected by the Ministry
of Agriculture, Livestock and Supply (MAPA) of
Brazil. Each stage of the production process is
carefully inspected by MAPA, which relies on
a large structure, with specialized departments
made up of highly trained professionals. At
each exporter processing unit in Brazil, there is a
Federal Inspection Service (Servico de Inspecao
Federal - SIF), performing oversight “in loco.”
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v Our poultry industries
\\/ and farms comply

with strict health and

food safety protocols,
in a highly technical environment,
within standards established by the
Codex Alimentarius (FAO) and world
organization for Animal health (OIE)
in total compliance with standards of
animal well-being.
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aforementioned
qualities, along with
the versatility of Brazil's poultry industry,
precisely fulfill the needs of customers and the
demands and tastes of all continents, This process
guarantees to Brazil a established place as a global leader
in exports and an important partner in food security in various
demanding markets.
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Among these processes, there are complex and detailed programs focused on
preserving quality and health. At the same time, exporting plants are periodically £33N =
assessed by health authorities from countries to which Brazil exports.
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Programs of quality 34

PN/ C RC

Brazil has adopted the National Plan for the
Control of Residues and Contaminants (PNCRC)
as a tool to manage risks and promote the safety
of products of animal origin.
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Sanitation Standard Operating Procedures (SSOP)
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System inspected by the Brazilian Ministry of
Agriculture and by the importing markets.
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Constant training based concept required by
the various markets: Good Manufacturing,
Practices, Traceability, Private

Standards, among others.
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Standard Operating Procedure (SOP).
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More than 1 thousand official missions and
private visits in every year.
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International certifications: GlobalGap,
BRC, IFS, AloFree, among others.
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Hazard Analysis and Critical Control Points
(HACCP) preventive measures and reduce
any risk to the consumer;
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For decades, Brazil has contributed to serving
the growing demand for animal protein in every
continents, through exports products, with

guaranteed quality health and an affordable price.

In the case of chicken meat, for instance,

Brazilian products are found in 150 markets, with
export volumes wich are surpluses from brazil,
complementing import countries supply and
contributing to technological innovation, with

a constant commitment to meet the specific
product and quality requirements in each country.

Whether in supplying products for processing
(as is the case with the European Union) or
supplying international restaurant chains (as in
Japan, China and others), the export of Brazilian
animal protein contributes to the creation of
jobs and income in the importing countries.

Moreover, Brazil helps partner countries to
meet the greater demand for the cuts most
wanted by their populations, supplementing
local supply of these products.
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SUSTAINABILITY:
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The Brazilian chicken export industry also has
sustainability among its brands.

The favorable climate, in addition to
investments in renewable energy sources and
quality of its facilities, allow Brazil to produce
poultry at a level of CO? emission, for instance,
45% below that in the United Kingdom and
50% lower than poultry farming in France,
according to data from DEFRA - UK.

In addition, all production is done outside the
Amazon Biome, in the north. More than 80%
of production is installed in the South and
Southeast regions.

While internal factors help reduce CO? emissions,
companies invest in a number of initiatives aimed
at preserving and reusing resources to increase
productivity and reduce environmental impacts.
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AGRIBUSINESS: PRODUCES

AND PRESERVES
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BRAZIL'S POULTRY
PRODUCTION TAKE PLACE

FAR FROM THE AMAZON BIOME
Bl e Rmy &y ol pgonllly olg ] deloe 035
a95LaYl.

THE AMAZON BIOME
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Brazil’s poultry and
industries are based on
closed-cycle family farms,
and are labor-intensive
not land-intensive
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IMPORTANT
INFORMATION:

With increasing global demand for
Brazilian products worldwide, we
would like to call your attention to
the appearance of Fake Offers via
the internet through false webpages,
skype addresses and web offers that
use Brazilian companies or brand
names in light of the above. It is very
important that you always confirm

if the person with whom you are
negotiating is indeed a member of
the company’s team. We believe that
the best way to avoid new frauds

is towork on preventive measures.
Information is always the best
prevention. In case of any doubt
about the basis or origin of received
information, we recommend you to
contact the Brazilian Associations,
the local Brazilian chamber of
commerce, the Brazilian embassy

in your country and the official
contacts available on this brochure.

They can be very helpful and provide
you safe information.




m Agrodanieli Industria e Comércio Ltda. . Rivelli Alimentos S.A.

Dayane Dotto - Sales N o .
Tel: 55 54 3344-4200 Marcelo Assuncdo de Oliveira - Sales Director

. - Tel.:55323339-0155
A export@agrodanieli.com.br ﬁV@]]I‘ ¢

o marcelo@rivelli.ind.br
www.agrodanieli.com.br rivelli.ind.br

Dip Frangos S.A. .
Lauri Ortigara - Commercial Manager S ?ar a Alimentos .
Tel.: 55 45 3321-3080 Diego Santos Franco - International Market

d’lplomata lauri.ortigara@dipfrangos.com diego.franco@seara.com.br

www.dipfrangos.com www.seara.com.br

Sdo Salvador Alimentos S.A.

L :‘ Mix Paulo (')rtegcf ' Exportts Manatger ) B 2, Enoc Mendonca Neto - Commercial Exports
~ % Tel.: 55 62 3375-7000
. - Super ador
FLAMBOIA Tel: 55 11 3059-5050 T ZT orocneto@ssabrco

max@flamboia.com.br

. www.superfrango.com.br
www.flamboia.com.br perfrang

Ad'oro S.A. Bello Alimentos Ltda.
Thiago Bulhées Garcia - Export Manager B e o Cristiano Paludo - Commercial and Export Manager h. ’. o
Z’zl.: 55 1I 1 71(596-8414 W Tel. 5545 3229-1061 - ext.212 Avenorte Avicola Cianorte Ltda. Companhiade A imentos Uniaves
g@outlook.com.br cristiano.paludo@frangobello.com.br Schyene Ritter - Foreign Market Manager S Alexandre Alves Sala - Foreign trade executive
www.adoro.com.br www.frangobello.com.br Tel: 55 44 3619-5544 un- es TTI.;( 5511 é 2;”.5‘(3-163;17 o
. e export@guibon.com.br ate 'Szzia;'es‘loe;‘;’i .
Frigorifico Nova Araca Ltda. BIRF SA. . www.guibon.com.br www. B
_ Jane Balbinot - Exports Tel: 55 11 2322-5000 an
@~ Agroaraca o). 55 54 3462-8800 & brF 5511 2322-5001
jane.balbinot@agroaraca.com.br international.market@brf-br.com H H . . .
www.agroaraca.com.br www.brf-br.com Comp. a’n'!'a Internacional — Vlbr a Agr omdustnal .S.A.
de LOngthﬂ S. A. @ thlzardo Duca Martins - International Area Manager
. b, - . Tel.: 5551 3883-2100
. . . integra / Juliana Capellazzo Souto - C | Department
Agr osul Foods Cooperativa Agr oindustrial Consolata 9ra ¢4 TZI‘??‘JJ' 42’026 1%232—06 6?)% 0 Fommeraarepartmen ricardo.martins@vibra.com.br
6 Vitor Hermann - Export Coordinator U Genezio Clemente Junior - Commercial Manager juli?m a@integra.agr.br www.vibra.com.br
e[ {oJJ1[® Tel: 5551 3635-7000 Tel.: 55 45 3241-8080 inteara.aar.b
— export@agrosul.com.br Copa COI junior@copacol.com.br integra.agr.or
www.agrosul.com.br www.copacol.com.br Vossko do Brasil Alimentos

Cooperativa Languiru Ltda. Congelados Ltda.

Zanchetta Alimentos Ltda. Cooperativa Agroindustrial Copagril

; g Fabiano Leonhardt - Managing Director Joachim Gerecht - Export Manager
7%-Z Magali Rovarotto - Sales Export M José de Lima - Poultry Sales Manager LANGUIRD - S r6r5600 - Tel:: 55 49 3221-2300 g
Tel: 5515 3363-9600 Lo Tel:55453284-7500 fabiano.leonhardt@languil ji i i
. ’ . guiru.com.br joachim@vosskodobrasil.com.br
~——" export@zanchetta.com.br caﬂag" ’I comer c:al@cqpagr il.com.br www.languiru.com.br www.vosskodobrasil.com.br
www.zanchetta.com.br www.copagril.com.br
rativa Central . L. . . . . . .
Coope at1. a Centra Cooperativa Agropecudria Cascavel Cooperativa Agroindustrial Lar Coasul Cooperativa Agroindustrial
Aurora Alimentos Paula Stein Closs - Exports Giovana Rosas - Export Manager Ademir Balbinot
qaurora Dilvo Casagranda - International General Manager Tel.: 55 45 3218-5023 la r Tel.: 55 45 3264-8800 Commercial Manager for Meat and Meat Products
the best time of the day 161+ 22 112423-2200 comercial.exporta@coopavel.com.br giovanarosas@Iar.ind.br Tel: 55 46 3533-8100
dilvoc@auroraalimentos.com.br www.coopavel.com.br www.lar.ind.br ademir.balbinot@coasul.com.br
www.auroraalimentos.com.br www.levida.com.br

Avivar Alimentos Ltda.

Kendi Okumura - Export Manager

tel: 55 37 9 9964-9062 and 55 37 3286-2000
trademanager@avivar.com.br
www.avivar.com.br

cvale

C.Vale Cooperativa Agroindustrial
Paulo Rodrigo Torres - Poultry Commercial Manager
Tel.: 55 44 3649-8181

paulotorres@cvale.com.br

www.cvale.com.br

Rio Branco Alimentos S.A.
Edson Cavalcante

Tel.: 5531 3348-3574
exportdepartment@pifpaf.com.br
www.pifpaf.com.br



] ASA Avidrio Santo Anténio Ltda. P.R. Netto Industria e

Q » Juliana Mendes - Commercial Department Comeércio de Alimentos Ltda.
Tel.: 55 48 99920-0049 ‘ 2 Paulo Ricardo Goes - International Sales
) exp@granjafaria.com.br \ mﬁm’ Tel.: 5511 3955-0543 - Ext: 100 and 55 11 99376-3338
Aviario Santo Antonic  WWW.asaeggs.com.br pauloricardo@nettoalimentos.com.br

www.nettoalimentos.com.br

AB Brasil Industria e Comércio Mantiqueira Alimentos Ltda.

AB|BRASIL de A'!mentos Ltda_‘ Leandro Pinto - Co-owner and President
Vitor Oliveira - Head of Business Tel: 55 35 3361-2155
Sohovos  Tel:55153226-9012
vitor.oliveira@abbrasil.com.br
www.sohovos.com.br

leandropinto@granjamantiqueira.com.br
MANTIOUEIRA Www.granjamantiqueira.com.br

Solar Comércio e .
Scio Ltd Somai Nordeste S/A
Agr onegocio Ltda. Roberto de Paula Vitor - Operations Director
Cl Anderson Muller Herbert - International Sales Tel.: 55 38 3214-4005
- Tel.: 55 51 3638-5500 Soma’ roberto@somainordeste.com.br
anderson.herbert@naturovos.com.br ALIMENTOS uww somainordeste.com.br

www.naturovos.com.br
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